Modular Design Seen as Breakthrough Solution for Residential Gateways…/Page 2


[image: image1.png]SOHOoware

We make networking personal™




NEWS ANNOUNCEMENT 


FOR IMMEDIATE RELEASE
Contacts:
Paula Brici / Anna-Marie Claassen



Lages & Associates




949/453-8080



paula@lages.com / anna-marie@lages.com


MODULAR DESIGN SEEN AS BREAKTHROUGH SOLUTION FOR RESIDENTIAL GATEWAYS THAT FULFILL WISH LISTS OF BROADBAND SERVICE PROVIDERS

SOHOware System Architecture Innovations Enable Powerful, Single-Box Flexibility to Accommodate Evolving Applications, Standards and Configurations

SANTA CLARA, Calif., May 13, 2002 – SOHOware Inc.’s new breakthrough in the design of residential and small office gateways is expected to enable broadband operators unparalleled flexibility through plug-and-play expansion modules for different applications, and an open architecture based on evolving industry standards.


According to Ashok Kumar, senior director of marketing and product management at SOHOware, a vendor that understands the challenges a network operator and customers face in addressing the next wave of services deployment must provide solutions that:

· Offer flexibility of wired and wireless transport mediums.

· Provide an open and scalable architecture that embraces existing and evolving industry standards.

· Support converging applications – data, Internet telephony, multimedia – requiring modular implementations.

· Reduce customer support and Low up front ownership cost.

“Under these circumstances, the best product strategies focus on open architecture, modularity and scalability to protect an operator’s capital investment,” said Kumar.


“Perhaps more importantly,” he continued, “from a functionality viewpoint, the focus is on appropriate hardware and software modularity and remote management. The SOHOware product strategy positions a gateway as the center piece of an open architecture, interoperable with operator’s existing back-office systems, while connecting with the residential communications, entertainment and home security product clusters, all under the control of the operator.” 

-more-

The company’s marketing strategy reflects this belief as it has shifted from its former retail model to an operator-centric model in which the operator is a customer, a distribution channel or a co-marketing partner.


“The innovative modular design by SOHOware gives it an advantage with broadband service providers (BSPs),” said Mike Wolf, director of Enterprise and Residential Services at leading industry analyst firm In-Stat/MDR.  “The unique approach being taken by SOHOware is indicative of where the vendors who are in tune with the market are going with their gateway strategies and products, “ he said.  “And with the emergence of silicon products that enable modular design of gateways, vendors such as SOHOware will get to their destinations quite a bit faster.”

This scenario illustrates both the role of gateway intelligence and the end-to-end architectural concept evangelized by SOHOware.  “High on the service provider wish list is the ability to remotely monitor and troubleshoot subscriber networks in order to contain the frequency and duration of service calls if not completely eliminate,” Kumar said. 

About SOHOware


SOHOware Inc. was founded in 1990 and its innovations have paced development of the home networking industry since 1996 when it introduced the first personal network products.  In partnership with broadband service and solution providers, the company today is driving mainstream adoption of next generation residential and office networks with a system architecture that addresses end-to-end, life-cycle solutions for delivery and management of shared Internet access, multimedia applications and personalized services.  More than one million North American broadband subscribers are powered by SOHOware wired and wireless networking products.
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